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John Purkiss, David Royston-Lee: Brand You: Turn Your Unique Talentsinto a Winning Formula (Financial
Times Guides) before purchasing it in order to gage whether or not it would be worth my time, and all praised Brand
You: Turn Your Unique Taentsinto a Winning Formula (Financial Times Guides):

0 of 0 people found the following review helpful. The exercises are very informing and challenge me to know myself
better. Everyone should read this bookBy Chase SpearsThis book is practical. The exercises are very informing and


http://f3db.com/pub/links.php?id=B00AN4XX52

challenge me to know myself better. Everyone should read this book!0 of 0 people found the following review helpful.
usefull infoBy Stefan F. DecuypereNot much fluff, but useable info. | enjoyed the book and it helped me to better
position myself on the job market. RecommendedO of 0 people found the following review helpful. Finally a personal
branding book that worksBy Suzie TAmidst all the hype from personal branders, this one works. Intelligent, chock full
of examples, and well-written, it's a must-own for anyone in the personal branding business or anyone looking to
develop their own brand.

In the modern workplace, clearly defined hierarchies are on the wane, few of us have Isquo;jobs for lifersquo; and
many of us have portfolio careers or are self-employed. In these self-reliant times, itrsquo;s essential to be
remembered for the right reasons.nbsp;Brand Y ou hel ps younbsp;devel op a powerfulnbsp;personal brand, both on-
and offline, and shows you how to:nbsp; Discover your talents, values and purpose nbsp; Become more visible in your
market nbsp; Make the most of yournbsp;networks nbsp; Build your brand online using blogs, LinkedIn, Facebook
and Twitter nbsp; Attract people who want what you do in the way that you do itnbsp; This new, extended edition is
the definitive guide to personal branding and is packed with new material on social media, charismaand discovering
your mission, as well as new exercises and examples. It is supported by valuable extra tools.nbsp;nbsp; To succeed in
today's fast-paced environment, you have to know yourself and be able to communicate your brand to the outside
world. This book will show you how. Highly recommended.- nbsp; Gemma Greaves, Marketing Director, The
Marketing Society.nbsp;A must-read for everyone, from trainees to board members.- Sanjay Shah, Chief Financial
Officer, The London Clinic.nbsp;
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