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Laura Hartman, Joseph DesJardins: Business Ethics: Decision-M aking for Personal Integrity Social
Responsibility, 3rd edition (Irwin Management) before purchasing it in order to gage whether or not it would be
worth my time, and al praised Business Ethics. Decision-Making for Personal Integrity Social Responsibility, 3rd
edition (Irwin Management):

0 of 0 people found the following review helpful. GarbageBy ReynoldsThis is undoubtedly the most poorly written
and organized book | have ever had to purchase. The authors ramble, jump form topic to topic, and hide behind the
veil of ethicsto push their own agendas. It's not worth the paper it is printed on. The index isweak and limited, the
subject headings are lacking, and | look forward to ceremonioudly tossing thisin the trash where it should have been
all along. | personally run three successful businesses and we make personal and business ethics an integral part of our
daily business. But taking ethics and trying to make it fit a personal agenda as this book doesis a disgrace. Buy it if


http://f3db.com/pub/links.php?id=B00DC85ZK2

you must, read it if forced, and trash it as soon as you can.One star only because zero is not allowed.O of 0 people
found the following review helpful. Five StarsBy jessica villanuevagoodO of 0 people found the following review
helpful. Five StarsBy SheilaThe Business Ethics: Decision Book is afive star.

Business Ethics. Decision-Making for Personal Integrity Social Responsibility, 3eis designed to prepare the student to
apply an ethical decision-making model, not only in the ethics course but throughout her or his business discipline.
This model teaches students ethical skills, vocabulary, and tools to apply in everyday business decisions and
throughout their business courses. The authors speak in a sophisticated yet accessible manner while teaching the
fundamentals of business ethics. Hartman's professional background in law and her teaching experience in the business
curriculum, combined with DesJardins' background in philosophy and MacDonald's ability to distill complicated
business transactions into understandable terms, results in a broad language, ideal for this approach and market. The
authors' goal is to engage the student by focusing on cases and business scenarios that students already find interesting.
Students are then asked to look at the issues from an ethical perspective. Additionally, its focus on AACSB
requirements makes it a comprehensive business ethics text for business school courses. The goal for the third edition
isto provide "a comprehensive yet accessible introduction to the ethical issues arising in business." Hartman and
DesJardins have retained the focus on decision-making as well as the emphasis on both personal and policy-level
perspectives on ethics. This edition continues to provide pedagogical support throughout the text. The most noticeable
changes involve a thorough updating of distinct items such as Reality Checks, Decision Points, and readings to reflect
new cases, examples and data.

About the AuthorLaura Pincus Hartman is Vincent de Paul Professor of Business Ethics at DePaul University's
Driehaus College of Business and serves as Special Assistant to the University's President with afocus on Haiti.
Hartman helped to establish and now chairs the Board of atrilingual elementary school in Haiti, the School of Choice/
I'Ecole de Choix. Previously, Hartman was Director of External Partnerships for Zynga.Org, through which Zynga
players have contributed more than $14 million toward the both domestic and international social causes. Hartman's
work, integrated throughout these endeavors, demonstrates the potential for innovative and profitable partnerships to
alleviate poverty while providing measurable value to all stakeholdersinvolved. Joe DesJardinsis Professor in the
philosophy department formed jointly by the College of St. Benedict and St. John's University in Minnesota. He
presently serves as the Executive Director of the Society for Business Ethics. Among his publications are: An
Introduction to Business Ethics (McGraw Hill), Environmental Ethics: An Introduction to Environmental Philosophy
(Wadsworth), of Contemporary Issues in Business Ethics, co-editor, with John McCall, (5th Ed, Wadsworth) , and the
forthcoming Business, Ethics, and Sustainability: Ethics for the Next Industrial Revolution (Prentice Hall). He
received his Ph.D. from the University of Notre Dame and taught for many years at Villanova University before
moving to Minnesota.



