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Harvard Business Review : HBR's 10 Must Reads on Communication (with featured article quot;The 
Necessary Art of Persuasion,quot; by Jay A. Conger)  before purchasing it in order to gage whether or not it would 
be worth my time, and all praised HBR's 10 Must Reads on Communication (with featured article quot;The Necessary 
Art of Persuasion,quot; by Jay A. Conger): 

0 of 0 people found the following review helpful. Five StarsBy CBGreat1 of 1 people found the following review 
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helpful. Five StarsBy LeeCeeExcellent read. I would highly recommend for anyone interested in improving 
themselves.0 of 0 people found the following review helpful. This book was fantastic. It highlighted several great 
articles from the authors ...By Bobby BorgThis book was fantastic. It highlighted several great articles from the 
authors of great books and the educators of great universities. It is a great summary on communication that I 
recommend for all.

NEW from the bestselling HBRrsquo;s 10 Must Reads series.The best leaders know how to communicate clearly and 
persuasively. How do you stack up? If you read nothing else on communicating effectively, read these 10 articles. 
Wersquo;ve combed through hundreds of articles in the Harvard Business Review archive and selected the most 
important ones to help you express your ideas with clarity and impactmdash;no matter what the situation.Leading 
experts such as Deborah Tannen, Jay Conger, and Nick Morgan provide the insights and advice you need to:bull;Pitch 
your brilliant ideamdash;successfullybull;Connect with your audiencebull;Establish credibilitybull;Inspire others to 
carry out your visionbull;Adapt to stakeholdersrsquo; decision-making stylesbull;Frame goals around common 
interestsbull;Build consensus and win supportLooking for more Must Read articles from Harvard Business Review? 
Check out these titles in the popular series:HBRrsquo;s 10 Must Reads: The EssentialsHBRrsquo;s 10 Must Reads on 
CollaborationHBRrsquo;s 10 Must Reads on InnovationHBRrsquo;s 10 Must Reads on LeadershipHBRrsquo;s 10 
Must Reads on Making Smart DecisionsHBRrsquo;s 10 Must Reads on Managing YourselfHBRrsquo;s 10 Must 
Reads on Strategic MarketingHBRrsquo;s 10 Must Reads on Teams

About the AuthorDEBORAH TANNEN is the acclaimed author of You Just Donrsquo;t Understand, which was on 
the New York Times bestseller list for nearly four years; the New York Times bestseller on mother-daughter 
communication Yoursquo;re Wearing THAT?; I Only Say This Because I Love You; and many other books. A 
professor of linguistics at Georgetown University, she appears frequently on national television and radio. The 
youngest of three sisters, she lives with her husband in the Washington, DC area. 


