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1 of 1 people found the following review helpful. Lack of Details, ambiguous!By ChinaReading a sample of this book, 
I thought good things, however I soon discovered that just like the sample, the rest of the book sounds like an 
introduction for another book.While the ideas the author proposes are interesting: Not trusting any quick solutions, 
importance of further learning, etc..All very good, but the author's ideas on them are very brief and lack all details. So 
for example, he would say that It is important to learn more about China's history, politics, etc.. But he would omit all 
details of how to approach this, what specifics, and really why? Where has this made a difference, is it always the 
case?The author raises a lot of good points, but spends little time explaining and lacks giving any good details.Until 
this book is expanded 24 times, I would hold of buying it.1 of 1 people found the following review helpful. Waste of 
Money and TimeBy Jiang JobeI've read many books on China, traveled and worked there. I also teach graduate 
classes. In searching the MANY books about China, I accidently bought this one before reading the reviews.It's fluffly 
without details and with lots of White space and big type. Feels more an undergraduate paper.It was a waste of my 
money and my time. For all of us underachievers I am encouraged, however, that one can write and publish without 
much substance.2 of 2 people found the following review helpful. Worst Excuse for a Book EverBy larandyOf the 
hundreds, perhaps thousands, of books I have read, this is by far the worst. Each chapter averages two pages or less, 
enhanced by un-funny, un-helpful "cartoons" and bold-type headlines and quotes. Most of the advice could be applied 
to any business, anywhere. Total book is 110 pages, with lots and lots of white space. Save your money. And shame 
on McGraw-Hill for passing these ramblings off as a book. My respect for you as a publishing house has plummeted.

24 vital lessons on steering your business through the world's biggest emerging market Catapulted onto the world 
stage by a daring reform agenda, present-day China is the manifestation of an experiment unique in human history. Its 
astonishing economic ascent and rapidly expanding consumer market has captured the world's attention. Bristling with 
amazing opportunities which may conceal considerable risks, engaging with China is inescapable for many firms. 
How to Do Business in China highlights 24 lessons that will facilitate your entry into the burgeoning new economy. 
Tips on avoiding common mishaps and enhancing your preparedness are outlined. You'll learn the importance of: 
Understanding and working within the Chinese entrepreneur's unique approach to business Finding reliable partners 
within China who share your vision Avoiding problems arising from cultural differences-and capitalizing on 
similarities Skillfully navigating through China's complex bureaucracy Protecting your business from intellectual 
property rights infringements Negotiating with skill, aplomb, and patience Designing a proactive PR policy to help 
you lobby for favorable legislation This explosive and largely untapped marketplace replete with idiosyncrasies is a 
dominant force shaping the 21st century. How to Do Business in China will sensitize you to the issues as it clearly 
depicts the challenges ahead.
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