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0 of 0 people found the following review helpful. prime readingBy a. d. kylesThe book was informative, but the author 
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listed definitions of terms related to patents, copyrights and trademarks(30 to 40 pages in the middle of the book). It 
seemed like he wanted to add bulk to the book rather than write a strong explanation of the definitions and provide 
context to the material.0 of 0 people found the following review helpful. Usefull bookBy MarieGood used book to buy 
to become familier with patents, copyrights and trademarks. Easy to read, understand. If you are going to do patent, 
copyrights ets., very handy!!! Fast shipping, very good condition.0 of 0 people found the following review helpful. 
Everything You Need to Know About Intellectual Property RightsBy Kindle CustomerMatthew L. Cole's book 
focuses on the protection of intellectual property, and goes into detail explaining patents, copyrights, and trademarks. 
It is a valuable tome for today's small businessperson, inventor, and/or entrepreneur. Many people do not take the time 
to research the procedures regarding patents, copyrights, and trademarks, and Cole puts all of the necessary facts about 
protecting one's intellectual property through these methods at the reader's fingertips.Copyrights are explained first, as 
Cole breaks down the meaning of copyrighting and what guarantees it does and does not provide to the creator of an 
original work of authorship. He describes who qualifies as an author and/or owner of the copyright, what rights this 
gives the author/owner, and how long copyrights last. Cole also lists works that cannot be copyrighted, such as titles, 
names, slogans, and procedures. Copyright infringement is also explained, what qualifies as infringement and what 
recourse the copyright holder has against infringement.Cole turns to trademarks next, describing what kind of products 
they can protect. He tells readers how to conduct a trademark search and how to use the online trademark database of 
the U.S. Patent and Trademark Office. Domain names and their trademarking are discussed also, as originality in 
domain names is becoming increasingly more important. In describing the trademark process, Cole tells readers, 
"Trademarking your product names, business name, logos, slogans, and domain names is one of the most significant 
business decisions you will make." He also notes what cannot be trademarked (descriptive words, generic marks, etc.) 
and how to fight trademark infringement.Finally, Cole discusses patents and how they can protect inventions. He 
breaks down the types of patents (biological, business method, chemical, software, mathematical algorithms, plant, 
design, and genetic patents) and notes what characteristics an item must have to be patentable (novelty, non-obvious, 
and have a useful purpose). He explains patent ownership, and how to search for a patent, then file a patent 
application. Utility model patents are also described, as is patent infringement and the patent owner's rights in that 
case.Cole has done an exceptional job in researching and compiling information on laws, sample forms, and 
repercussions surrounding the protection of intellectual property. This book is a fascinating entry into the world of 
copyrights, trademarks, and patents, and especially important reading for authors, artists, inventors, and 
businesspeople who are affected by intellectual property laws.

Hundreds of thousands of people apply for patents, copyrights, and trademarks in the United States every year. For 
example, the United States Patent and Trademark office recently reported that 452,633 patent applications were filed 
in one year. You can easily become one of these people if you have created the greatest American invention, if you are 
the next Stephen King and have written a book to prove it, or if you have designed an eye-catching logo for your 
company. The Complete Guide to Patents, Copyrights, and Trademarks will provide you with all the information you 
need to know about acquiring, registering, maintaining, and protecting your intellectual property. A patent is a grant of 
property rights to the inventor and essentially excludes others from making, using, and selling your invention, whereas 
a trademark is a word, symbol, or device used to indicate the source of goods and to distinguish your goods from those 
of others. A copyright, on the other hand, protects original works and the form of the expression rather than the subject 
matter. This new, exhaustively researched book will help you decide which of the three you need to apply for, as well 
as which things can be patented, trademarked, and copyrighted and which cannot. In this book, you will learn how to 
file an application, how to register, how to avoid infringement, and how to avoid common problems. Additionally, you 
will become knowledgeable about where to file; the fees involved; laws and regulations associated with the process; 
the differences between copyrights, trademarks, and patents; the differences between utility, design, and plant patents; 
who may apply; attorneys and agents; and the forms you need to fill out. Whether you are applying for a patent, 
copyright, or trademark, this book will provide you with all the necessary information necessary to do so. The 
Complete Guide to Patents, Copyrights, and Trademarks is the only book you need to read if you want to protect your 
intellectual property.Atlantic Publishing is a small, independent publishing company based in Ocala, Florida. Founded 
over twenty years ago in the company presidentrsquo;s garage, Atlantic Publishing has grown to become a renowned 
resource for non-fiction books. Today, over 450 titles are in print covering subjects such as small business, healthy 
living, management, finance, careers, and real estate. Atlantic Publishing prides itself on producing award winning, 
high-quality manuals that give readers up-to-date, pertinent information, real-world examples, and case studies with 
expert advice. Every book has resources, contact information, and web sites of the products or companies discussed. 
This Atlantic Publishing eBook was professionally written, edited, fact checked, proofed and designed. The print 
version of this book is 288 pages and you receive exactly the same content. Over the years our books have won dozens 
of book awards for content, cover design and interior design including the prestigious Benjamin Franklin award for 



excellence in publishing. We are proud of the high quality of our books and hope you will enjoy this eBook version. 


