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“1 don't know a single copywriter whowe work
waauld rot be improved by reading this book.
and than includes me.~

—Dawid Ogibvy
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Robert W. Bly : The Copywriter'sHandbook: A Step-By-Step Guide To Writing Copy That Sells before
purchasing it in order to gage whether or not it would be worth my time, and all praised The Copywriter's Handbook:
A Step-By-Step Guide To Writing Copy That Sells:

3 of 3 people found the following review helpful. In relation to information about the web is not so good, since its
publication was done some years agoBy Lacides Castillolt gives recommendations and structure to make sale letters
(copy). In relation to information about the web is hot so good, since its publication was done some years ago. On the


http://f3db.com/pub/links.php?id=B003JH8MHO

same time, the web market and techniques has been changing very rapidly.0 of O people found the following review
helpful. The Copywriterrsquo;s Handbook: A Step-By-Step Guide To Writing Copy ThatBy Tina O.For anyone just
starting out in copywriting thisis the book for you. Irsquo;d suggest that yoursquo;ve has a career in freelance writing
like articles and such. Itrsquo;s not mandatory but it helps.| appreciate this book this time around because Irsquo;ve
had a career in writing for over 10 years.Irsguo;m going to use this book as my go-to when | need arefresher.3 of 3
people found the following review helpful. A Great Intro to the Copywriting BusinessBy DAL writesThisis afantastic
primer for those looking to learn about the copywriting industry, whether they simply want to know what a copywriter
does, or are looking to become one themselves. The book isfairly exhaustive, covering what copywriting is, how to
write based on your intent (i.e. to communicate, to sell, etc.), writing for different types of copywriting assignments
(direct mail, web/email, PR materials, brochures/catal ogs), even how to get ajob as a copywriter or hire one yourself.
The back of the book also contains val uable appendices for trade periodicals, websites, books, and organizations. The
book is fantastic by itself, but its main focus is on the copywriting industry. For those who are looking to start and
maintain their own freelance copywriting business, | strongly recommend The Well-Fed Writer: Financial Self-
Sufficiency as a Commercial Freelancer in Six Months or Less to accompany this book. Between the two, no stoneis
left unturned.

The classic guide to copywriting, now in an entirely updated third editionThisis a book for everyone who writes or
approves copy: copywriters, account executives, creative directors, freelance writers, advertising managers . . . even
entrepreneurs and brand managers. It reveals dozens of copywriting techniques that can help you write ads,
commercials, and direct mail that are clear, persuasive, and get more attentionmdash;and sell more products. Among
the tips revealed arebull; eight headlines that workmdash;and how to use thembull; eleven ways to make your copy
more readabl ebull; fifteen ways to open a sales letterbull; the nine characteristics of successful print adsbull; how to
build a successful freelance copywriting practicebull; fifteen techniques to ensure your e-mail marketing message is
openedThis thoroughly revised third edition includes all new essential information for mastering copywriting in the
Internet era, including advice on Web- and e-mail-based copywriting, multimedia presentations, and Internet research
and source documentation, as well as updated resources. Now more indispensabl e than ever, The Copywriter's
Handbook remains the ultimate guide for people who write or work with copy."l don't know a single copywriter whose
work would not be improved by reading this book." mdash;David Ogilvy

"This book succeeds on two levels. For beginners, it offers a clear, comprehensive guide to the business of and
techniques used in advertising copywriting. And for the professionals behind the typewriter, this book is avaluable
back-to-basics tool that should be given a prominent slot on the bookshelf."-Los Angeles Times



