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Simon Burtonshaw-Gunn : The Essential M anagement Toolbox: Tools, Models and Notes for Manager s and
Consultants before purchasing it in order to gage whether or not it would be worth my time, and all praised The
Essential Management Toolbox: Tools, Models and Notes for Managers and Consultants:

2 of 2 people found the following review helpful. Great overview of different management toolsBy Craig Ashhurstl


http://f3db.com/pub/links.php?id=B002NT3BO8

like this book because it just does what it sets out to do, provide a brief description of lots of useful tools for managers.
No hype and no overblown claims. The chapters are divided into different management activities and then the most
common tools used in those activities are listed with a brief description, business application and other useful
info.Another very useful book but from a different direction is Thinking Visually: Business Applications of 14 Core
Diagrams

A must have for all practising and aspiring consultants and strategists, this book covers awide range of consultancy
tools and techniques that are well displayed, well described and well referenced. The tools and techniques are
helpfully divided in tonbsp;twenty recognisable skills sectors within management consultancy fields and specialisms.
The depiction of the content with diagrams aids the process of quick reference and ease of understanding. The tools
and techniques can be utilised across the whole range of organisational sectors, both private and public. The purposeis
not to short cut formal learning, but to provide easy access to a lsquo;toolboxrsquo; of tried and tested management
approaches through a collection of models, tools and occasional brief notes which consultants, managers and scholars
can usein apractica way.

"A must-have for all practising and aspiring consultants and strategists'. (Government Opportunities, March
2008)From the Inside Flapldquo;hellip; the key concept of the script is unique and presented well when compared with
similar books in the market. The London School of Marketing is happy to include this book in its essential reading list
as a better source for further reading around the Chartered Institute of Marketing Professional Diploma, the Chartered
Institute of Marketing Professional Postgraduate Diploma and the Diplomain Management Consultancy.rdquo; Anton
Dominique, Strategy Marketing Director, London School of Marketing ldquo; Thisis amust have for all aspirant
consultants and business strategists as it cuts to what the tools are for and how you use them in a business
context.rdquo; Nick Beech, Director of Programmes, European Centre of Corporate Governance, Liverpool John
Moores University, UK Idquo; This book has been included by the Institute of Business Consulting (IBC) to the
recommended reading list for its two professional qualifications: the Certificate in Management Consulting Essentials
and the Diplomain Management Consultancy.rdquo; Sabrina Ahmed, Professional Standards Manager, Institute of
Business Consulting, London Idquo; This book is on the reading list for our Consultancy Certificate and Diploma
courses because Professor Simon Burtonshaw-Gunn has put together a valuable compendium of tools and models for
the practising consultant.rdquo; Philip Albon, Managing Director, Techniques for Change LtdFrom the Back
CoverThe purpose of this book is not to short-cut any formal learning and understanding of the use of established and
practical management tools and techniques but to provide an easy access to various management approaches through a
collection of models and brief prompting notes. As such this book will be of value for, practising mangers, students
and management consultants; whether undertaking assignments for external clients or working within their own
organizations in an advisory capacity. The book not only supports the Institute of Business Consultingrsquo;s
Certificate and Diploma programmes but aso provides awide range of models and brief notes on over twenty
recognisable skill sectors within management fields and specialisms.



