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Enrico Trevisan : The Irrational Consumer: Applying Behavioural Economics to Your Business Strategy 
before purchasing it in order to gage whether or not it would be worth my time, and all praised The Irrational 
Consumer: Applying Behavioural Economics to Your Business Strategy: 

0 of 0 people found the following review helpful. Consumer psychologyBy swaziThis book is a succinct summary of 
the emergence of behavioral economics over the last 25 years. This approach continues to throw up new insights into 
consumer behavior and promises to continue to be a rich vein for marketing strategy for the foreseeable future.0 of 0 

http://f3db.com/pub/links.php?id=B01CR6948I


people found the following review helpful. Great overview of behavioral economicsBy Bjoern SandqvistEasy to read 
an valuable to improve your business strategy. Covers many subjects within behavioral economics. Good and simple 
illustrations.

Companies of all kinds have fallen into some of the most fundamental of traps when it comes to consumer marketing; 
in assuming that the motivation that drives their customers is entirely rational. Enrico Trevisan's The Irrational 
Consumer builds on the ground breaking works on behavioural economics of authors such as Daniel Kahneman and 
Richard Thaler in order to explain the fundamental drivers of customer decisions and how to incorporate these into 
your business strategy. Learn how consumers respond to different offer architectures and discounts; why they 
sometimes struggle to see the wood for the trees in a world of ever-increasing options; what are the rules of thumb 
they develop for making sense of value. Behavioural economics offers organizations perspectives for engaging with 
customers, whose views on what to buy are strongly driven by contextual factors, such as the framework and the 
dynamics of choices. Enrico Trevisan's The Irrational Consumer is your 'must-have' primer to this world.

About the AuthorEnrico Trevisan, a recognised expert in pricing and behavioural economics, is Partner at Simon-
Kucher Partners, the world leader in price consulting. Author of Value Pricing, Selbstbindung: Ein 
vernachlAtilde;curren;ssigtes PhAtilde;curren;nomen in der Strategieforschung and a number of articles focused on 
behavioural economics, strategy and marketing, he is in high demand as a conference speaker around the world. 
Enrico Trevisan studied Political Science at the University of Turin, he holds a Master Degree in Business Research 
from the University of Munich and a Ph.D. also from the University of Munich in Strategic Management and 
Organizational Theory, with a focus on Behavioural Economics. 


